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	Products 		Products
	BriteVerify		




Ensure high-quality data for a better ROI from sales, marketing, and service.
The industry’s longest standing contact verification solution providing secure, scalable email validation.  


Learn more





		









	DemandTools		




Ensure your data remains your most valuable asset.
DemandTools is the most versatile and secure data management platform for cleaning and maintaining CRM data in less time.


Learn more





		









	DemandTools Elements		




Put an end to duplicates in Salesforce. 
DemandTools Elements provides the easiest way to eliminate duplicates without taking your time. 


Learn more





		









	DemandTools File		




Deduplication for Excel spreadsheets.
Stop duplicates from corrupting the accuracy of your data.


Learn more





		









	Everest		




Clear your path to the inbox to create record-breaking campaigns.
Everest is the email deliverability platform that provides crucial insights and guidance so you can reach more subscriber inboxes.


Learn more





		









	Everest Elements		




Unlock the elements you need to reach a new level of success.
The Everest Elements edition provides the core tools and insights you need to drive more ROI from your email campaigns.


Learn more





		









	GridBuddy Connect		




Keep your team more focused on growing your business than updating your data.
GridBuddy Connect is the data productivity platform that combines your data into an editable, spreadsheet-simple view so your team can get all of their insights in one place and engage confidently using the right data.


Learn more





		









	MailCharts		




Campaign intelligence for ecommerce teams
MailCharts empowers ecommerce marketers with industry insights and inspiration to create more engaging, evidence-based email and SMS campaigns.


Learn more





		









	Sender Certification		




Protect your email deliverability. 
 Sender Certification ™  is the deliverability insurance policy that decodes the top challenges for you, resulting in millions more emails in the inbox. In fact, our customers get 27 million more emails to the inbox per year, on average. 


Learn more





		













	Solutions 		Solutions
	For Marketers		For marketers

Take the guesswork out of email marketing. Validity provides complete visibility into email marketing metrics, improves deliverability, and helps you get more from your email program.


Learn more
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	For CRM Admins		For CRM admins

Simplify data management with solutions that improve data quality and increase CRM adoption. 


Learn more
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	DemandTools
	GridBuddy Connect
	BriteVerify







	For Sales Teams		For sales teams

Give your sales team back hours per day with tools designed to increase productivity and mitigate pipeline risks in real time 


Learn more
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	GridBuddy Connect
	BriteVerify







	For Revenue Operations		For revenue operations

Keep marketing campaigns and sales teams running smoothly with accurate data to increase engagement and productivity. When you can trust your data, you can target, engage, and convert customers more effectively.


Learn more
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	Resources 		Resources
	Blog		
	
						
					Blog Post

					My Favorite Features in the Salesforce Spring ‘24 Release

					Spring ‘24 has arrived in the Salesforce community! So, what do you think? Full disclosure, I have a problem. I am one of those admins who jumps into the release...

					
						Read More
					

					
						See all blog posts
					

				

				
				
					




				

			








	Customers		
	
	
						
					Customer Story

					Clear Capital


					Since Clear Capital was founded in the mountain town of Truckee, California in 2001, the company has pioneered simple, web-based valuation technology solutions to empower the mortgage industry to transition away from paper and into the modern era. Their field valuation services, property data and an

					
						Read More
					

					
						See all customer stories
					

				

				
				
					




				

			








	Events		
	
	
						
					On Demand Event

					How Email Deliverability Drives Revenue – and Why It’s Harder Now than Ever


					Check out our session from the 2022 GURU conference, and hear Guy Hanson discuss why email deliverability has become more difficult to guarantee and how you ...
					
					
													Watch Now
											

					
						View on demand events
					

				

				
				
											




					
				

			








	Webinars		
	
	
						
					Upcoming Webinar

					State of Email Live – Loyalty and Profitability: Key Learnings from Asda’s Customer-Centric Email Strategy


											Join Guy Hanson and Asda's CRM experts in the next Email webinar, sharing award-winning tactics to boost customer loyalty & value.

					
					
													Register Now
											

					
						View upcoming webinars
					

				

				
				
																	




									

			








	Resource Center		
	
	
						
					Cheat sheet

					Top 4 Email Deliverability Pressure Points: How to Avoid a Campaign Eruption

					Your email program may look calm on the surface, but sneaky deliverability pitfalls often lie underneath, just waiting to erupt and wreak havoc on your campaigns.   Read this cheat sheet...
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				Email Marketing
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				Email Security & Authentication
				Email List Hygiene
				Email Sender & Domain Reputation
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	Learn		Email Marketing

	Email Marketing
	Open Rates
	Sender Reputation
	Blacklist Check
	Campaign Reporting
	Email Deliverability
	Email Testing
	Email Design





		Email Authentication

	Email Authentication
	DKIM
	SPF
	DMARC
	BIMI





		Data Quality

	Data Quality
	Data Deduplication
	Data Maintenance & Quality
	Data Migration
	Data Profiling
	Data Cleaning
	Data Governance
	Data Security 







	Podcasts		Podcast

Email After Hours: 
The Podcast for Email Senders

Danielle Gallant and Guy Hanson know what works in email—and know the road to your next killer campaign is getting tougher by the day. To find out how to give your subscribers what they really want, listen in as they interview email experts across the world.


Listen Now





		










	Help Center		Support

Validity Help Center

Access curated resources and support for all Validity products in one comprehensive location.


Visit the Help Center





		










	Validity Community		Support

Validity Customer Community

The Validity Customer Community is live! Visit this exclusive hub to talk with other community members, share go-to tips, and ask product questions.


Visit the Community





		














	Company 		Company
	About Us		Hi. We’re Validity.

For over 20 years, tens of thousands of organizations throughout the world have relied on Validity solutions to target, contact, engage, and keep customers – using trustworthy data as a key advantage. The Validity flagship products – DemandTools, BriteVerify, Everest, GridBuddy Connect, and MailCharts – are all highly rated solutions for CRM data management, email address verification, inbox deliverability and avoiding the spam folder, and grid CRM applications. These solutions deliver smarter campaigns, more qualified leads, more productive sales, and ultimately faster growth.


Learn more about Validity
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      Who’s responsible for an organization’s Salesforce data cleansing best practices? The answer isn’t as simple as you think.

Luckily, with the right strategy and data cleansing tools, Salesforce data cleanup and maintenance are just a few steps away.

Types of data that need cleansing

Poor data quality destroys business value. In fact, Gartner research shows organizations believe “dirty data” is responsible for an average of $15 million per year in losses.

In today’s business environment, dirty data is created by a variety of sources. It has the potential to cause any number of undesirable outcomes, from inconvenient disruptions in the normal flow of business activities to more disastrous impacts on a company’s revenue or reputation.

Dirty data in Salesforce typically falls into one of these categories:

	Missing data: Empty fields that should contain data. An example would be if an automated billing process broke down because a customer’s billing address was missing from the system.
	Wrong or inaccurate data: Information that has not been entered correctly or updated. An example would be if bills came back marked “Return to Sender” because the ZIP Code didn’t match the billing address.
	Inappropriate data: Data that’s been entered in the wrong field. An example would be if a promising lead didn’t appear in regional reports because the city name had been entered in the State field.
	Non-conforming data: Data that hasn’t been entered according to the organization’s naming convention. An example would be if a critical report on all U.S. clients didn’t include clients with “USA” or “United States of America” in the Country field.
	Duplicate records: A single Account, Contact, Lead, etc. that occupies more than one record in the database. An example would be if sales reps in different regions unknowingly created three distinct IBM Accounts.


Benefits of regular data cleansing in Salesforce

Data cleansing involves identifying and correcting (or removing) the above inaccuracies and inconsistencies to ensure your organization is working with accurate and reliable information. Regular upkeep of your database results in:

	Improved data quality: When users (from sales to marketing and everyone in between) access the data, they can trust that it’s correct and relevant.
	Better data insights: Clean data makes it easier to identify trends and patterns and is essential for making informed business decisions. Incorrect data leads to incorrect conclusions and poor decision-making, which ultimately impacts your bottom line.
	Increased productivity: With accurate data comes the ability to easily automate tasks, such as removing duplicate records, which are otherwise a drain on resources.
	Better customer service: Accurate, up-to-date customer data ensures a seamless experience at all points of the customer journey.
	Better (more personalized) marketing: Clean data enables you to more appropriately target your campaigns to ensure higher engagement and more relevant content.
	Compliance: We don’t need to tell you how much of a risk to your brand reputation something like a data breach is. While any CRM worth their salt will take data protection and privacy seriously, the responsibility will ultimately reside with your organization. Fortunately, Salesforce offers thorough guidance on key principles such as data deletion, consent management, access restrictions and more.


Who’s responsible for data cleansing?

There are a lot of stakeholders who rely on clean data in Salesforce. So, who should be responsible for achieving it?

The sales rep who manually enters customer data?

The marketing manager who periodically imports leads en masse?

The senior managers responsible for setting company policy?

Or the Salesforce administrator who manages the database?

The correct answer is “all of the above”.

While it’s easy to assume the responsibility for an organization’s Salesforce data cleaning strategy lies solely with the Customer Relationship Management (CRM) admin, that isn’t really the case.

Sure, a CRM admin may have primary responsibility for data cleansing in Salesforce, but anyone involved with data should work to ensure its quality is top-notch. For example:

	Sales reps should carefully enter customer data according to naming conventions and validation rules.
	Marketing managers should do their best to scrub new lists before importing them into the database.
	Senior managers should establish and maintain reasonable company policies regarding data cleanliness and quality.


How to perform Salesforce data cleansing in three steps

1. Audit

Data auditing is a systematic review and evaluation of your data to ensure it is accurate, complete, and compliant. This process typically involves identifying and documenting data sources, reviewing data for accuracy and completeness, and running reports to compare data to established standards and regulations.

Data auditing may also include testing of data systems and processes to ensure they are functioning properly, as well as to identify and address any issues or discrepancies. The goal here should be to identify what data you collect, where it comes from, and how it is (or should be!) formatted.

At the end of your data audit, you should have identified any invalid data, duplicate records, or anything that is otherwise “unclean”. This will help you plan your Salesforce data cleanup.

2. Standardize

Standardization ensures data is consistent and conforms to a set of established standards and conventions. After the audit is complete, you can begin to standardize data by transforming it based on established rules.

This involves defining the format, naming conventions, data types, and any other rules the data must adhere to, then converting and integrating your data into the desired format and systems (i.e., any other databases outside of Salesforce or another CRM).

3. Validate

The last step is to verify that the above steps have resulted in data that makes sense. Run reports and check that all the data returned is standardized, deduped, and accurate.

This is your chance to check your work and make any necessary adjustments. You should also take this opportunity to document the process from beginning to end: What were the results of your audit? What established standards have you set moving forward? What was your data cleaning process?

This will all come in handy the next time around (and there should be a next time––data cleaning should never be just “one-and-done”).

How to improve your data’s overall hygiene

Of course, as any experienced CRM user knows, mistakes are inevitable. Even with the best company policies in place, the rules won’t always be followed.

So, what are you to do? There are a few key strategies to help you maintain the integrity of your data.

Choose the right data cleansing tools

As mentioned above, regular data cleansing should be part of your process. To simplify this task, you need to select the proper data cleansing tools for your organization. Take the following into account when selecting a tool:

	Data sources: Which systems does the tool need access to?
	Data structures: How is your data structured and which types of data need regular maintenance?
	Data input: Where does the data come from and what are the most common causes for the data to become “unclean”?


A high-quality data cleansing tool (or mix of tools) should ultimately help you audit, dedupe, standardize, and verify your data on a regular basis.

Set a recurring event

Maintaining clean data is an ongoing practice. In a perfect world, all inputs would be perfectly standardized and the data would never change. But we all know that will never be the case!

Even if you never enter bad data, things change. Your data needs and your customers’ data will always be evolving. This means setting up a regularly occurring data cleansing cycle that ensures your data is never able to get too far out of whack.

Identify causes of poor-quality data

Regular data cleaning in Salesforce is good practice, but maintaining high-quality data will benefit your organization even more. Once you have standardized your data, you need to identify the causes of bad inputs that contaminate your data and slow your teams down.

Look across your teams to assess all data input to your CRM. How is the data entered and how is it checked (if at all)? Custom-built forms should be created to support your data structures and maintain them.

Fields should be bound properly to only accept the correct data types and/or patterns (such as only numbers in a phone number field). Users should also be properly trained on the data structures so they know what they should be entering where (and why!).

Data governance

This is one area where Salesforce admins can really shine by championing high-quality data in their organization.

As ambassadors, they’re the ones who develop and enforce data governance policies, train team members in the CRM application, maintain open lines of communication between departments, and otherwise encourage other Salesforce users to do their part.

Consider establishing a cross-functional data governance team to ensure data is secure, high quality and relevant to your business’s goals.

Learn more!

Trustworthy CRM data is vital to the success of any business and can play a big role in increasing revenue. However, without a defined approach, your data management process is likely to be ineffective in helping your sales teams hit revenue goals.

By following best practices like regularly reviewing and updating data, using data validation rules, removing duplicates, using tools for data cleansing in Salesforce, and keeping track of data quality, you can rest assured that your data is clean and reliable.

For more insights into the entire data management process and recommendations for tools and technology to support your data quality efforts, download our free guide, The Dirt on Data Quality.
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